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any people oppose statehood for a
M variety of emotional and noneconomic

reasons such as culture, language,
sports events participation, and beauty contests.
Others are afraid of the federal tax obligations.
Let us look now at these objections one by one
and see what the realities really are.

Hispanic and Puerto Rican culture already are
apparent throughout the American mainstream
culture in a big way. The U. S. is known as the
melting pot of cultures and languages. Most
Americans believe the U.S. is a multicultural and
multiracial nation. It is the country that always
has had its doors of migration open to European,
Asian, South American, and almost all other
countries of the world. That is exactly why
Hispanics from all Spanish-speaking countries
have been able to become the largest minority
group in the U.S., where Hispanic last names are

prominent throughout the world of sports, not
only in baseball but also in many other activities.

The same is true of Spanish food and Spanish
culture. And with one million more Puerto
Ricans living in the states than in Puerto Rico—
five million in the states and almost four million
on the island—it is not hard to find Puerto Rican
culture and food all over the U. S.

There is no federal law that forces its citizens to
speak English. There is no official U.S. federal
language specified in the U.S. Constitution or
passed by Congress. Each state chooses its offi-
cial language. Hawaiian and English are the spo-
ken languages in Hawaii and Spanish and
English are the languages in New Mexico, as is
already the case in Puerto Rico.

Puerto Rico’s culture will continue to benefit
from its interaction with the American culture as
it has for decades but there is no reason to be
concerned that four million Puerto Ricans in
Puerto Rico are going lose their language and
culture. As an island of four million Spanish-
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speaking citizens, it would be difficult for the
daily language and culture to disappear. Even in
the states, Spanish is growing more every day as
evidenced by four national Spanish television
networks and hundreds of Spanish radio stations
and newspapers across the U.S. Spanish has
become the second-most-spoken language across
the U.S. from California to New York and from
Chicago to Miami.

Puerto Ricans need not stop speaking Spanish
under statehood, as it is important to be able to
play a major role in the development of trade and
business between the U.S. and Latin America
and other Spanish-speaking countries around the
world. Differences in cultural traits such as
mother tongue and food preferences don’t pre-
clude loyalty and national identity. We can be
proud to be Puerto Ricans and also be proud to
be Americans, as are the millions of Jewish,
Italian, Chinese, German, Irish and many other
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